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Program Goals/Audience Segments

Overview

Every 10 years, the U.S. Census Bureau is mandated by the government to count everyone
living in the United States. By achieving an accurate count of the U.S. population, census data
helps form the basis for many important political, economic, and social decisions that affect our
nation and impact our daily lives. Nearly 134 million households will have received a 2010 Census
form in March, with instructions to complete and mail back the form on behalf of everyone living
in the residence.

To ensure a complete and accurate 2010 Census, the Census Bureau will begin conducting
Nonresponse Follow-up (NRFU) activities on May 1, 2010, at addresses that have not mailed back
a census form.

Raising awareness about NRFU operations during the April to July timeframe provides an
opportunity for regional and local media coverage. Positive media coverage and community good
will toward the Census Bureau at-large can be achieved by highlighting the importance of
achieving an accurate count.

Goals
o Raise awareness of key dates and processes in the NRFU time period.

e Communicate the importance of census participation and cooperation with census takers.
Ensure the public that providing information is safe and confidential.

e Communicate that census takers conducting NRFU operations will present an ID badge that
contains a Department of Commerce watermark. The census taker may also be carrying a
bag with a Census Bureau logo. If asked, the census taker will provide supervisor contact
information and/or the Local Census Office phone number for verification.

e Provide information on how people who speak another language can still be
counted during the NRFU operation. Each census taker will have a flashcard containing
a sentence about the 2010 Census written in approximately 50 languages. If a resident does
not speak English, the census taker shows the flashcard and the resident points to the
language he/she speaks. A census crew leader will then reassign that address to a person
who speaks the language.

Audience Segments

e General public/Hard-to-count populations
e Media

e Local government officials
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Nonresponse Follow-up Key Messages

Talking Points

¢ Nonresponse Follow-up activities will help achieve an accurate count. The Census
Bureau must count everyone living in the United States. If the Census Bureau does not
receive a form by the time field assignments are made in April, a census taker must visit
that address to ensure everyone is counted once and in the right place.

e Achieving an accurate count benefits your community. Census data are used to
reapportion seats in Congress and assure proper representation in state and local
government. Census data also help determine the allocation of federal funds for community
services, such as school lunch programs, family support programs, senior centers, and new
construction, such as highways and hospitals. Every year, the federal government
distributes more than $400 billion to tribal, state and local governments based on Census
data. Nonresponse Follow-up operations play an important role in getting an accurate
representation of your community.

¢ Nonresponse Follow-up operations begin May 1, 2010. The Nonresponse Follow-up
workload will be provided to Local Census Offices late April and actual data collection will
begin May 1, 2010. Census takers will visit households from which the Census Bureau did
not receive a form before field assignments were made, as well as contact identified
households to clarify responses that were previously collected.

e Census participation is easy, important and safe. During NRFU, individuals who have
not completed their census form may be contacted by telephone or in-person; not by e-mail.
A U.S. Census taker will have a census ID badge that contains a Department of Commerce
watermark. The census taker may also be carrying a bag with a Census Bureau logo. If
asked, he or she will provide supervisor contact information and/or the Local Census Office
phone number for verification. The 2010 Census only includes the 10 questions found on
the 2010 Census form. Census workers will never ask for Social Security numbers, credit
card numbers or bank account information.

The Call to Action

e For state and local government officials and community leaders—Help your community
receive its fair share of federal funding by driving local, targeted awareness campaigns that
will reach your community with messaging about the importance of cooperating in
Nonresponse Follow-up activities. You speak the language and know the pulse of your
community, and your help ensures that everyone is counted in the 2010 Census.

e For general public— If you did not complete and mail back your 2010 Census form, a
census taker will be contacting you in-person to take a count of all individuals residing at
your household. Providing information to a census taker is easy, important, safe and
confidential. A U.S. Census taker will have a census ID badge that contains a Department
of Commerce watermark. The census taker may also be carrying a bag with a Census
Bureau logo. If asked, he or she will provide supervisor contact information and/or the
Local Census Office phone number for verification.
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U.S.Census Bureau News

U.S. Department of Commerce . Washington, D.C. 20233

FOR REVIEW ONLY
DATE, 2010

{MEDIA SPECIALIST NAME}
{INSERT} Regional Census Center
{PHONE NUMBER}

Nonresponse Follow-up Operations Launch Locally

Census Takers Begin Door-to-door Data Collection

Beginning May 1, the U.S. Census Bureau will launch Nonresponse follow-up (NRFU)
operations in which census takers will go door-to-door to collect information from
households that did not return their census forms by mail. Residents from the local
community have been hired as census takers to complete this important task.

“The Nonresponse follow-up operation plays a vital role in helping achieve an accurate
2010 Census count and determine the allocation of federal funds for community services,”
said [insert Regional Census Center Director]. “We ask that you cooperate with census
takers should they contact you. It’s easy, important and safe. Information collected by
census takers cannot be shared with any other government agency; they’ve taken a lifetime

oath to not reveal any private data.”

In most cases, census workers will make initial visits during afternoons, early evenings,
and weekends. Workers will identify themselves with a census ID badge that contains a
Department of Commerce watermark. The census taker may also be carrying a bag with a
Census Bureau logo. If asked, he or she will provide supervisor contact information and/or
the Local Census Office phone number for verification. If census workers are unable to

reach a household member in-person, they will also attempt contact by phone to conduct

[More]
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the interview with the household member.

The Local Census Office began monitoring mail response rates through the data capture centers
shortly after March 17, 2010 to begin estimating the local NRFU workload. Recruitment and
training for NRFU operations began [insert date] and approximately [insert number]
residents have been hired as census takers to manage the local workload. The NRFU
operations are scheduled to be completed by July 10, 2010.

For information on NRFU operations, visit 2010census.gov.

About the 2010 Census

The 2010 Census is a count of everyone living in the United States and is mandated by the U.S.
Constitution. Census data are used to distribute Congressional seats to states, to distribute more
than $400 billion in federal funds to tribal, state and local governments each year and to make
decisions about what community services to provide. The 2010 Census questionnaire will be one of
the shortest in U.S. history and consists of 10 questions, taking about 10 minutes to complete. Strict
confidentiality laws protect the respondents and the information they provide.

-X-

Editor’s note: More information, fact sheets and multimedia are available on the
Census Bureau’s online news room. Go to www.2010census.gov.

As with all 2010 Census information, address information, including GPS
coordinates, is protected by the confidentiality requirements of Title 13 of the United
States Code. All Census Bureau employees take an oath for life to protect identifiable
information about individuals and businesses gathered by the agency. By law, the
Census Bureau cannot share respondents’ answers with the IRS, FBI, CIA or any
other government agency. The penalty for unlawful disclosure is a fine of up to 5
years, or both.
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Spokesperson Suggestions

The following list provides suggestions for possible spokespeople you can use to help build
awareness of the Nonresponse Follow-up (NRFU) operation. The suggested spokespeople will help
put a face on the local 2010 Census NRFU efforts, garner media interest and convey appropriate
messaging to local media.

For some media opportunities, it may be best to offer interviews with both a Census Bureau
spokesperson, such as a Regional Census Center Director, and a local government official or
partner, in order to provide both the operational perspective and the partner/community perspective.
Also, to push the NRFU information out to targeted hard-to-reach populations, it may be beneficial
to work with a local CCC or community leader who represents such groups. Regardless of who
your spokespeople are, ensure they are prepared for the media opportunity.

v" Provide each spokesperson with details about the interview: who, what, when, where, topic,
background on the reporter and media outlet.

v Provide key messages and talking points.
v Conduct a “practice” interview either in person or over the phone if time allows.

For NRFU-related media opportunities, potential spokespeople may include:

Census Bureau Staff**

e Regional Director or his/her designate
e Area Manager
e Public Information Office representative (if the story is national)

e Census taker (with permission from the Regional Census Center Director)

**|f engaging a Census Bureau staff member as a spokesperson, please remember:

As Census Bureau employees, they cannot make claims about the impact the census count had in
2000 or what the community missed out on because of an undercount. Please refer those types of
questions to a government official in your region such as a Governor, Mayor or Governor’s liaison
or the State Data Center. Work directly with those offices to get some of those statistics that make
the census count “real” for your local community. If you receive the information from these
sources, always quote or attribute those statements to the government official who supplied them.
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Community Leaders

e Complete Count Committee Members
o Chairperson
e Elected Officials
o Governor
o Mayor
o Council Member

e Partners

o A partner representing hard-to-count groups within the community, especially

those in which English is not the primary language

o Leaders from partner organizations representing the following groups: education,

faith-based, media, business and recruitment

o Leaders from disability organizations whose members may need to utilize the

additional resources

o Partners who provided space or staff for Questionnaire Assistance Centers or Be

Counted sites
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Facts About the Nonresponse Follow-up Operation

The Census Bureau is required by the U.S. Constitution to count everyone living in this
country, regardless of immigration or citizenship status.

More than 134 million households across the nation received a census form in March 2010.
Replacement forms were mailed to many households starting April 1, 2010.

The Nonresponse Follow-up (NRFU) operation is conducted in areas where 2010 census
forms were mailed through the U.S. Postal Service or were hand-delivered by census
employees. In both situations, residents were asked to fill out and return the forms by mail.
If the Census Bureau does not receive a completed form from a residence by the end of the
Mail out/Mail back period, a census taker will visit that address to take a count in-person.

The Mail out/Mail back period ends in late April, with NRFU operations launching May 1,
2010.

It is estimated that census workers will have to visit about 47.2 million homes during
NRFU operations.

During peak operations, Local Census Offices will employ about 650,000 temporary census
workers.

Local Census Offices will utilize a mail return report to monitor staffing needs daily
throughout the NRFU operation.

All NRFU production is scheduled to end no later than July 10, 2010.

Census takers must present an 1D badge that contains a Department of Commerce
watermark. The census taker may also be carrying a bag with a Census Bureau logo. The
census taker will provide you with supervisor contact information and/or the Local Census
Office phone number for verification, if asked. The census taker will only ask you the
guestions that appear on the census form. Census takers will not ask you for your social
security number, bank account number, or credit card number.

Each census taker will have a flashcard containing a sentence about the 2010 Census
written in approximately 50 languages. If a resident does not speak English, the census
taker shows the flashcard to allow the resident to point to the language he/she speaks. A
census crew leader will then reassign that address to a person who speaks that language.

Census takers will visit each address up to three times and may try to telephone up to three
times. If a resident does not answer, the census taker will leave a door hanger with a
number the resident can call to schedule an interview time.

From March 22 through May 3, 2010, daily mail participation data will be available at
2010census.gov in the form of maps and tables.

o You can view the Web-based maps and tables at ten different levels of detail:
national, state, county, collection tract, incorporated place, consolidated city,
municipality, minor civil division, American Indian areas and municipios in Puerto
Rico.
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Nonresponse Follow-up Support Materials and Resources

Most of the printed materials, brochures, fact sheets and logos referenced below can be accessed at
http://2010.census.gov/2010census/promotional _materials/009579.html or on the Integrated Partner
Contact Database (IPCD).

e General 2010 Census Information
o Operational Timeline — http://2010.census.gov/partners/pdf/operational Timeline.pdf
o 2010 Census logo- http://2010.census.gov/partners/census-logos/

o U.S. Census Bureau Regional Map —
http://2010.census.gov/partners/pdf/censusRegionMap.pdf

o Sample of the 2010 Census form — http://2010.census.gov/2010census/how/interactive-
form.php

¢ Nonresponse Follow-up Information
o News release template
o Media advisory template

o Nonresponse Follow-up photos — http://2010.census.gov/mediacenter/2010-census-
timeline/nonresponse-followup/index.php?p,n14

o National and regional maps of 2010 bilingual form distribution —
http://2010.census.gov/partners/materials/inlanguagemaps.php

o In-language materials — http://2010.census.gov/partners/materials/inlanguage.php

* In-language forms
= Questionnaire Reference Book
= Language Reference Dictionary
= FAQs
= Language ldentification Flashcards
= Language Assistance Guides
= Large Print Assistance Guide
= Informational Videos
o 2010 Census Toll-free Help Lines (available Feb. 25, 2010 — July 30, 2010)
= For help in English, call 1-866-872-6868.
= For help in Chinese, or to request a form in Chinese, call 1-866-935-2010.
= For help in Korean, or to request a form in Korean, call 1-866-955-2010.

= For help in Russian, or to request a form in Russian, call 1-866-965-2010.
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= For help in Spanish, or to request a form in Spanish, call 1-866-928-2010.

= For help in Vietnamese, or to request a form in Vietnamese, call 1-866-945-
2010.

= Deaf and hard-of-hearing persons can call the TDD number, 1-866-783-2010.
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Staging Ideas for Media Events

By earning media coverage for Nonresponse Follow-up (NRFU) efforts in your area, you can help
community members understand the NRFU process and prepare those who have not returned a
form to expect a visit from a census worker. Use the provided press release, media alert and/or key
messages to pitch this story to relevant media outlets. Identify media-savvy spokespeople who can
accommodate media coverage opportunities at Local Census Offices. Also focus on local CCC
leaders/members, government officials and community leaders who can best reach hard-to-count
populations to spread the word that NRFU will begin on May 1.

An open house at a Local Census Office, centered on the NRFU process and the number of census
forms that were not returned in your area, may be of interest to regional/local media. Approval from
your respective Regional Census Center must be obtained before an event is executed.

¢ NRFU Open House — Host a media- and community-focused open house to educate the public.
Coordinate the timing of the open house for mid-April — about two weeks before NRFU begins.

o A Regional Census Center Director can present opening remarks.
o Involve local community leaders and organizations to participate in opening remarks.

= Examples include: an invocation by a local pastor, a statement from the mayor, or
remarks from a representative of a hard-to-count population.

o Discuss the response rate in your area and compare it to other areas.

o Outline the estimated number of people local census workers will be following up with
during NRFU, and highlight specific neighborhoods of focus, if any.

o Distribute e-mail alerts or press releases, including date, time and access information.
Send a reminder the day before or the morning of to gain media participation [see
media alert].

o Engage local CCC members to solicit attendance from hard-to-count communities.

If media films and/or photographs events at a questionnaire assistance center or Be Counted site,
ensure that no Title 13 information is visible. Title 13 is the law under which the Census Bureau
operates. The law guarantees the confidentiality of census information, and establishes penalties
for disclosing this information.
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Nonresponse Follow-up Potential Stories

Reach out to the local media and pitch stories that provide information and highlight the importance
of Nonresponse Follow-up (NRFU) operations. The story topics provided below will help you raise
awareness of key dates and operations, as well as the importance of making sure everyone is
counted in each community. Each of these story ideas can be easily customized with your specific
community information to reflect the activities and interests of your local market.

Story 1

Nonresponse Follow-up:
What is Enumeration?

On May 1, thousands of census takers will begin knocking on doors in your area to collect census
data from households that did not mail back their census forms. This process is called Nonresponse
Follow-up. Many community members, especially hard-to-count populations, will have questions
about NRFU and 2010 Census participation. Many elderly residents may be uncertain if they should
open their door to a stranger, and individuals who do not have legal status may be reluctant to speak
to a representative of the government. By answering questions and concerns that exist in your
community, individuals will be more likely to cooperate with census takers, in turn leading to a
more accurate count for your community.

e Suggested Interview/Visual: Contact your Regional Census Center to identify
spokespeople, LCO Managers and representatives from partner organizations, who can
provide detailed information about the NRFU operations taking place in your community
and the importance of being counted. Provide visuals of the questions asked on the 2010
Census form to help community members identify the spokespeople.

Story 2

Nonresponse Follow-up:
A Day in the Life of a Census Taker

Ever wonder what the typical day is for a census taker? How many miles do they walk? What
happens if a housing unit appears vacant? How do census workers communicate with non-English
speaking residents? How many attempts must they make at each household? What is the role of the
Local Census Office? Find out from your Local Census Office how many people have been hired
and trained to go door-to-door in your community and carry out the remaining 2010 Census
operation. Encourage your local media to take a look at how your community is working to achieve
an accurate count by viewing the NRFU operations from the street perspective.

e Suggested Interview/Visual: Contact your Regional Census Center to learn more about
local NRFU operations and coordinate an interview with a Local Census Office manager
and/or census taker, allowing the media to gain insight into the roles of census takers in
achieving an accurate count. Please note that to protect the confidentiality of respondents’
data, by law the media cannot accompany a census worker while they are conducting
NRFU operations.
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Story 3

Nonresponse Follow-up:
Identifying Census Takers

Participating in the 2010 Census is easy, important and safe. With NRFU operations beginning,
households receiving visits from census takers should be cooperative, but exercise caution. When a
census worker visits a household, he or she will have a badge with a Department of Commerce
watermark. The census taker may also be carrying a bag with a Census Bureau logo, and will
provide you with supervisor contact information and/or the Local Census Office phone number for
verification, if asked. Census workers will not ask for citizenship status, Social Security numbers,
credit card or banking information. If census workers are unable to reach a household member in-
person, they will also attempt contact by phone to conduct the interview with the household
member. By understanding the NRFU operation and who to look for, community members should
feel safe participating in the 2010 Census.

e Suggested interview/visual: Contact your Regional Census Center or local Complete Count
Committee to identify an individual who can speak about the easy, important and safe
method of participating in NRFU operations. Utilize a 2010 Census sample form, found at
http://2010.census.gov/2010census/how/about-the-form.php to find the questions that will
be asked by census takers. Share visuals of a 2010 Census form and a census ID badge to
help community members identify census takers.
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U.S.Census Bureau News

U.S. Department of Commerce . Washington, D.C. 20233

FOR REVIEW ONLY
MEDIA ADVISORY
[Month] [Date], 2010

Open House

WHAT:

EVENT DETAILS:

MEDIA
CONTACT:

ABOUT THE 2010
CENSUS:

Highlights Nonresponse Follow-up Operations

While many believe the census is conducted by census workers going
door to door, these in-person interviews known as Nonresponse Follow-
Up (NRFU), are the last stage in the long process of achieving an
accurate count. Households received the 10-question 2010 Census form
mid-March, subsequently receiving a reminder postcard and then a
replacement form if they had not yet completed and mailed back the
original form. On May 1, NRFU will begin in [insert area], in which
census workers go door-to-door to collect census data.

When a census worker visits a household, he or she will have a badge
with a Department of Commerce watermark. The census taker may also
be carrying a bag with a Census Bureau logo, and will provide you with
supervisor contact information and/or the Local Census Office phone
number for verification, if asked. Census workers will not ask for
citizenship status, Social Security numbers, credit card or banking
information.

An open house is being held at [insert LCO information] to provide
details about the NRFU process, including the anticipated workload in
[insert area], and to answer any questions. For more information about
NRFU, visit <<insert link>>.

The 2010 Census is a count of everyone living in the United States and is
mandated by the U.S. Constitution. Census data are used to distribute
Congressional seats to states, to distribute more than $400 billion in
federal funds to tribal, state and local governments each year and to
make decisions about what community services to provide. The 2010
Census form will be one of the shortest in U.S. history and consists of 10
questions, taking about 10 minutes to complete. Strict confidentiality
laws protect the respondents and the information they provide.
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Frequently Asked Questions

What happens if someone doesn’t complete and mail back their form?

e Many residents who do not complete and return a 2010 Census form will receive a
replacement form. If no form is mailed back by April 22, residents can expect a personal
visit from a census taker some time after May 1, 2010. The census taker will ask the
guestions on the form, record the answers and then submit the form on behalf of the
household.

What is a census taker?

e A census taker is a person from your community who is hired by the Census Bureau to
make sure your neighborhood is accurately represented in the 2010 Census. The census
taker’s primary responsibility is to collect census information from residences that have not
completed and mailed back their 2010 Census form.

How many times will a census taker visit a home?
o If no one answers at a particular residence, a census taker will visit that home up to three
times, each time leaving a door hanger featuring a phone number. Residents can call that
number to schedule a visit.

Is it required that everyone talk to a census taker?

e Participation in the 2010 Census is vital and required by law. If a residence does not mail
back their form, then they will be visited by a census taker.

How is my privacy protected if | am visited by a census taker?

e The census taker who collects your information is sworn for life to protect your data under
Federal Law Title 13. Those who violate the oath face criminal penalties. The penalty for
unlawful disclosure is a fine of up to $250,000 or imprisonment for up to 5 years, or both.

How can someone identify a census taker?
e The census taker must present an 1D badge that contains a Department of
Commerce watermark and expiration date. The census taker may also be

carrying a bag with a Census Bureau logo.

e The census taker will provide you with supervisor contact information and/or
the Local Census Office phone number for verification, if asked.

e The census taker will only ask you the questions that appear on the census form.
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What if a resident doesn’t speak English?

e Each census taker will have a flashcard containing a sentence about the 2010 Census
written in approximately 50 languages. If a resident doesn’t speak English, the census taker
will show the flashcard so the resident can point to the language he/she speaks. A census
crew leader will then reassign that address to a person who speaks the language.

How does the Census Bureau screen census takers?

e The Census Bureau has stringent systems in place to ensure that people can feel safe when
they open their door to a census taker. All census takers undergo an FBI background check
that includes both name and fingerprint checks. All have taken an oath for life to protect
the information they collect, and understand that they face stiff penalties, jail time or both
for any disclosure of personally identifiable information.

Are jobs still available for the Nonresponse Follow-up operation?

e The peak recruitment effort began in the fall of 2009, with the majority of hiring taking
place in the spring of 2010. To learn more about census jobs in your area, please visit
http://2010.census.gov/2010censusjobs/. During peak operations, Local Census Offices will
employ about 650,000 temporary census workers.

How do | promote local NRFU operations to the media?

e You can use the provided customizable news release and/or media alert to announce the
kick off of local NRFU operations, and any corresponding events. You should follow any
emailed news release, media alert or correspondence with a personal phone call to share
additional information. We also recommend calling outlets the morning of an event to
remind them about the media opportunity.

e Also consider working with local government officials, community leaders, and CCC
leaders/chair people/members to enhance media interest of an event. Their standing within
the community and their specific motivations to support 2010 Census operations can also
help you generate media coverage. These spokespeople may have established relationships
with media outlets that can potentially help garner wider coverage.

How do | select the appropriate spokesperson?
e See “Spokesperson Suggestions”
How do | prepare the spokesperson for an interview?

e Provide information about the media outlet and reporter that will be conducting the
interview. Have they covered the Census Bureau in the past? Are they covering other
census activities? Who else are they interviewing? What is the angle of the reporter’s
story?

e Provide the approved key messages and talking points to the spokesperson.

e Provide statistics and facts that are relevant to the interview topic.
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e Offer to host an in-person or over-the-phone practice interview with the spokesperson.
How do | get approval for a spokesperson?
e Follow the policies set forth in your region.
How can | find out more about the NRFU operation?
e For media relations questions, please contact your PIO liaison:
o Atlanta, Dallas: Stacy Gimbel (301-763-3052); Keva Silversmith (301) 763-0252
o Philadelphia, Los Angeles: Lisa Cochrane (301-763-5746); Samantha O’Neil (301-
763-9655)
o Kansas City: Jennifer Smits (301-763-3466)
o Boston: Robin Wyvill (301-763-8239); Eun Kim (301-763-7249)
o New York, Chicago: Kamille Davis (301-763-6890)
o Denver, Detroit: Robert Crockett (301-763-7336); Eun Kim (301-763-7249)
o Charlotte, Seattle: Derick Moore (301-763-5936); Malkia McLeod (301-763-3380)
e For program or resource issues, please contact your region’s Field Division Partnership and
Data Services liaison via your partnership coordinator.
o Phone: 301-763-2032
o For specific questions about local NRFU operations, please contact regional management.
Contact Information for Questions/Support
2010 Census Media Relations Public Information Office (PIO)
Phone: 301-763-3691
E-mail: pio.2010@census.gov
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